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• This is a policy priority in Ireland and in Europe – but particularly in Ireland where 
we want to be leaders 

• Government is deeply committed to it 
• SEAI is highly aware of the importance of Behavioural Economics – they are 

currently recruiting a team of Behavioural Economists – the senior person who will 
lead the area is already in place 

• They want to conduct trials 
• They want to see practical results 
• Chief Executive hugely interested in working with you and a team to help provide 

access, research, and ability to do some real testing and make a change.  

Project 1 – Motivating Consumers to become Engaged Energy Citizens 
 
SEAI provides grant aid to consumers to help make energy saving changes. These are 
provided to homeowners, businesses and communities. Even though the incentives are 
generous, the real challenge is getting citizens to engage.  The policy is now strong, the 
technologies are good – but yet citizens are not engaging. 
 
SEAI wants people to engage individually, but in order to achieve scale and real change, 
wants to work with them as part of their community.  Challenge – to identify how you could 
get a community – home-owners, local influencers, small businesses, community groups and 
so on – all working together to on more sustainable energy behaviours, amplifying results.    
 
This is a policy priority for Ireland, and also for Europe.  In order to meet 2050 targets, there 
needs to be a dramatic uplift in the level of engagement.   
 
The White Paper on energy consumption  
 
(http://www.dccae.gov.ie/documents/Energy%20White%20Paper%20-%20Dec%202015.pdf)  
 
and the EU strategy – both place the consumer at their core. 
 
(http://ec.europa.eu/energy/en/news/new-electricity-market-consumers)  
 
The objective is to empower consumers to make choices and to be in control of energy 
consumption. However, there still remains work to be done in identifying and removing the 
barriers for consumers and ensuring they are brought along with the policy. If it is to be a 
success it requires significant buy in from all sections of the community. 
  
Private companies such as Amazon and Google have show how they can ‘bundle’ and market 
products. Energy efficiency now has a suite of offerings from electric cars to home and 
business products but they are not packaged in the same way. People willing to invest in one 
area or product should see value in doing more in other areas too. While the policy is laying 
out the path technology is also catching up through improved products such as smart meters, 
lighting and batteries. 
  
The challenge is now to get the consumers to engage on a greater scale to create ‘pull’ from 
them. If the demand can be created then it becomes much more efficient and attractive for 
suppliers to advance their work in this sphere. 
  
 
 

http://www.dccae.gov.ie/documents/Energy%20White%20Paper%20-%20Dec%202015.pdf
http://ec.europa.eu/energy/en/news/new-electricity-market-consumers


Project 2 – Deep Retrofit Project 
 
SEAI has been providing grant assistance to homeowners for individual actions on their home 
to improve efficiency (attic insulation, wall insulation, boiler replacement etc).  

It has become clear however, that while these actions are welcome it makes much more sense 
to do a far more thorough refit of a house in one go. This is called Deep retrofit, where the 
energy efficiency of a house is improved from top to bottom.  

Again, it can be difficult to convince consumers to invest a large sum of money in one go 
(Circa 25K) but the value of this upgrade results in far greater dividends for the homeowner.  

It is important to identify what consumers need to know in order to articulate the value to 
them and help them understand why the Deep retrofit option makes more sense. For such a 
large investment the consumer needs to have a trusted intermediary that can give them this 
message but it will be crucial to identify who they believe this is or should be. 

 

SCENT 
Smart Toolbox for Engaging Citizens into a People-Centric Observation Web 

Scent is a European Union research project funded under the Horizon 2020 programme. The 
project runs between 2016 and 2019 and comprises 10 partner organisations across 6 
countries. 

Europe has the capacity and potential to lead a global citizen movement aimed at land use 
monitoring through a people-centred observation web. Scent will form this movement. 

Scent will engage citizens in environmental monitoring and enable them to become the ‘eyes’ 
of the policy makers. In doing so citizens will support the monitoring of land-cover/use 
changes using their smartphones and tablets. 

The project will demonstrate the huge potential of citizen observation and monitoring of the 
environment. A people-led online observation movement will capture land-cover use and 
changes through user-friendly tools and technologies, The Scent Toolbox. This will 
complement existing forms of monitoring such as satellite and remote sensing which are 
costly and less dynamic. 

The Scent Toolbox; a crowd-sourcing platform, gaming applications, an authoring tool, an 
intelligence engine and numerical models, allows citizens, policy makers and other users to 
freely use Scent technologies to contribute to the aims of the project.  The opinions of 
citizens, policy makers and communication experts will be taken into account during the 
design of the Scent Toolbox to ensure it is practical and user-friendly. 

The Scent toolbox will be tested in two large scale pilots; the urban case of the Kifisos river 
in Attica, Greece and the rural case of the Danube Delta in Romania. The impact of the 
toolbox in the assessment of flood risks and flooding patterns will be evaluated. 

More details are available on the project website: 
https://scent-project.eu  

A important part of the project is to implement an Education Programme on the importance 
of environmental monitoring. This task will develop a bespoke SCENT curriculum suitable 
for implementation in primary schools. Please see the task description below.  

https://scent-project.eu/


Task: Early Childhood Education on the importance of environmental monitoring   

This task will develop a bespoke SCENT curriculum suitable for implementation in primary 
schools (i.e. early-stage education). It will be implemented in the following way:  

• On pilot scales in schools within the regions of the Kifisos river in Attica and the Danube 
Delta  

• Suitable education programmes will be crafted introducing children to the need for 
engagement in environmental monitoring  

• Content will focus on its importance, and their role in being part of the solution.  

• Guidelines on the effective delivery of these materials will be prepared as a train-the-trainer 
approach.  

• The material will be delivered in a selected group of pilot schools, and feedback will be 
gathered in order to provide valuable insight that can feed into the development of the 
educational curriculum.  

• A plan will then be developed for rolling out the education programmes into other partner 
countries.  

• Investigation on how material developed can be adapted for older age cohorts e.g. secondary 
and 3rd level.  

It is essential to interact with all WPs with the objective of developing a SCENT Education 
‘road map’. This will require a “filtering out” of concepts beyond the comprehension of 
young children and condensing key issues into easily understood formats. Social background 
has a major impact on behaviour and children are products of the environment in which they 
grow up. Understanding the impact of socio-economics, language and culture on their attitude 
to environmental issues is key. Peer-pressure is a very strong driving force; this is influenced 
by many factors, e.g. access to TV in their language, local cultural interaction etc. This task 
will develop an understanding of such issues and incorporate them in developing the bespoke 
curricula for the two pilots. It will also ensure that developed material is compatible with 
current curricula, so that it can be implemented seamlessly in schools. 

 

Drinkaware 
www.drinkaware.ie 

Drinkaware is a not for profit organisation governed by a board of independent Directors. The 
mission of Drinkaware is to work with others to fundamentally and permanently change 
attitudes and behaviours so that drinking to excess and drinking underage become 
unacceptable.  

Drinkaware sets out to do this by raising awareness, creating understanding and supporting 
behaviour change through evidence-led education and effective communications.  

Drinkaware is keen to root its work in behaviour change theory and develop impact 
measurement based on that.  The organisation needs expertise and support in doing this, and 
would welcome a review how language is currently being used and generally steer 
management towards a better use of language both to describe its work, and to effect 
behaviour change. 



Later this year, Drinkaware will be putting a literature review out to tender - it will be looking 
for a review of behaviour change methodologies and experiments in the health / wellness area 
that could have an applicability in the field of alcohol, and be potentially relevant and 
impactful for Drinkaware.   

Drinkaware will consider the findings and possibly look to implement an experiment focused 
on ‘nudging’ people to drink less alcohol. This project – or a part of it - could be of interest as 
a PAE. 

 


